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How can I get free publicity for my business?

Question:

How can I get free publicity for my business?

Answer: 

Free publicity may be the most cost-effective way of presenting your product to the public. Generally, it has more 
credibility than advertising since it gives the impression that the content was written by an independent third party. 
To get publicity, you have to create a reason why someone would want to know about your product. Then, you look 
around for a way to bring this information to the public's attention. 

The easiest way for you to do this is through the media, newspapers in particular. You could start by contacting a 
local or specialized columnist, a regional reporter, or a freelance writer. Tell the journalist why the paper's readers 
need to know about you and your product. Often, if you have a story line prepared in advance, you can pitch the 
story to the journalist. 

Other ways of getting free publicity include volunteering, submitting stories to the media specific to your product, 
holding a press conference or issuing a press release, writing a column in a paper, writing a letter to the editor, or 
donating to a worthy cause. Finally, you can try to get listed in the community news section to advertise some fact 
about your business, such as the celebration of its first anniversary. This will give you and your product exposure to 
the public. 
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IMPORTANT DISCLOSURES

Broadridge Investor Communication Solutions, Inc. does not provide 
investment, tax, or legal advice. The information presented here is not 
specific to any individual's personal circumstances.

To the extent that this material concerns tax matters, it is not intended or 
written to be used, and cannot be used, by a taxpayer for the purpose of 
avoiding penalties that may be imposed by law.  Each taxpayer should 
seek independent advice from a tax professional based on his or her 
individual circumstances.

These materials are provided for general information and educational 
purposes based upon publicly available information from sources believed 
to be reliable—we cannot assure the accuracy or completeness of these 
materials.  The information in these materials may change at any time and 
without notice.
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